OAHU, HI
NOVEMBER 9 — 12




BENCH. BAR. CONVERSATION. CONNECTION.

TLMT convenes leaders from the judiciary, plaintiff bar, and defense bar to engage

directly with the realities of complex litigation.

Through rigorous CLE programming, candid conversation, and time together
beyond the courtroom, TLMT creates space for meaningful professional exchange.
Each gathering is designed to strengthen collegiality, deepen understanding, and

support the relationships that shape the work long after the conference ends.

TLMT Oahu continues this tradition, bringing together a broad cross-section of the

bench and bar in a setting designed for connection, learning, and time well spent.
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WHY TLMT OAHU

TLMT Oahu is intentionally designed to create time and space for real connection.

Programming is structured into half-day sessions, allowing participants to stay engaged
while also giving them time to connect with one another in a more natural way. Conver-
sations continue between sessions, over meals, and throughout the shared experiences

that define the gathering.

At TLMT, relationships are not a byproduct; they are the point. Judges and attorneys re-
turn year after year because the environment supports thoughtful dialogue, professional
respect, and lasting connection across roles. Over time, TLMT becomes a professional

community that people stay connected to and take pride in being part of.

Sponsors are part of that environment. TLMT works closely with sponsors to ensure their
presence feels intentional and well-supported, from concierge-level coordination to

thoughtful integration throughout the event.

Excursions and shared activities are a key part of the experience. TLMT helps sponsors
host and participate in these moments, creating additional space for connection outside
of formal programming and allowing conversations to continue in a relaxed, memorable

setting.

Oahu continues that experience in a setting that encourages people to slow down, stay

present, and invest in the conversations and relationships that matter most.
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THE RHYTHM OF TLMT OAHU

TLMT Oahu is intentionally structured to balance focused programming with meaningful time
to connect. Each day offers a mix of CLE, shared experiences, and informal
moments that allow relationships to develop naturally.

DAY ONE - NOVEMBER 9TH

Arrivals & Opening Gatherings

Participants arrive, check in, and ease into the week. The opening welcome party sets the tone for
the days ahead, with early opportunities for sponsors to host a happy hour, dinner, or small
gathering as people reconnect and begin forming new relationships.

DAY TWO - NOVEMBER 10TH

Morning CLE, Afternoon Connection

The day begins with focused CLE programming led by members of the judiciary and leading
attorneys. Afternoons are intentionally left open for excursions and shared experiences,
many of which are hosted or supported by sponsors, creating relaxed settings for
conversation outside the panel room.

DAY THREE - NOVEMBER 11TH

Time Together & Closing Celebration

The morning offers space to connect, meet, and continue conversations that began earlier in the
week. CLE programming resumes in the afternoon, followed by a closing party where the full
community comes back together for dinner and drinks. Many sponsors also host informal
gatherings that evening, extending the experience in their own way.

This structure is intentional. Concentrated programming paired with open time allows
participants to connect in ways that feel natural, unforced, and lasting.

DAY FOUR - NOVEMBER 12TH

Women’s Summit

Join us for the Women’s Summit, a morning of thoughtful programming.
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WHERE WE'LL STAY

OAHU, HAWAII







FOUNDATIONAL SPONSORSHIP LEVELS

These levels provide a presence within the TLMT community and offer meaningful ways to support shared

moments throughout the conference.

BRONZE $12,500

A starting point for sponsors looking to establish visibility and be-

come part of the TLMT experience.

« Includes one sponsor registration
* Brand recognition on TLMT website and social media
 Access to attendee contact information upon request

 Presence across shared conference moments

Examples of Sponsorship Opportunities:
Coffee stations, snack breaks, badge stations, charging stations, se-

lect branded materials

Designed for sponsors ready to increase visibility and take a more

active role in the overall conference environment.

* Includes one sponsor registration
« Option to purchase one additional registration
« All Bronze level benefits

Dun_don : s * Expanded brand presence throughout the event
Advisersuc v

Examples of Sponsorship Opportunities:

Luncheon programming, wellness sessions, WiFi support, daily gath-

ering enhancements



FOUNDATIONAL SPONSORSHIP LEVELS

GOLD $20,000

For organizations seeking stronger visibility and more consistent engagement across the full

gathering.

« Includes one sponsor registration

« Option to purchase up to two additional registrations
« All Silver level benefits

« Elevated recognition across select event materials

« Opportunity to co-brand TLMT swag if purchased

« Stronger positioning across the conference setting

Examples of Sponsorship Opportunities:

T-shirt sponsorship, tote bags, select excursions




LEADERSHIP SPONSORSHIP LEVELS

These levels are designed for sponsors seeking a more prominent presence and deeper integration into

the TLMT experience in Oahu.

DIAMOND $30,000

A high-visibility level for sponsors who want to be consistently present

throughout the conference.

« Includes one sponsor registration
« Option to purchase additional registrations
« All Gold level benefits

« Prominent logo visibility across key event touchpoints

« Priority recognition among sponsoring organizations

Examples of Sponsorship Opportunities:

Happy hour socials, major excursions, audio & visual support, signature

shared gatherings

PLATINUM $45,000

Designed for sponsors who want a more integrated role across the full

TLMT experience.

« Includes two sponsor registrations

« Option to purchase additional registrations

« All Diaomond level benefits

« Enhanced brand visibility across key moments and materials

« Strong presence throughout the conference environment

Examples of Sponsorship Opportunities:

Opening celebrations, closing events, golf tournament experiences,

high-traffic social gatherings, speakers dinner, opening party, closing

celebration, anchor experiences that help shape the overall event.



LEADERSHIP SPONSORSHIP LEVELS

PARTNER $65,000+

Our highest level of sponsorship, offering the most prominent visibility and strongest presence

throughout the event.

« Includes three sponsor registrations

« Option to purchase additional registrations

« All Platinum level benefits

« Premier brand recognition across the conference

« Highest level of visibility within the sponsor community

« Priority alignment with major conference moments

Examples of Sponsorship Opportunities:

Full events sponsor — all access.
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SPONSORSHIP OPPORTUNITIES BY LEVEL

Sponsors have the opportunity to support specific moments throughout TLMT Oahu. The examples
below reflect the types of experiences typically aligned with each sponsorship level. Final placement

is based on timing and availability.

PARTNER LEVEL

Full Conference Sponsorship

This level represents comprehensive support of the overall TLMT Oahu experience, with the most prom-

inent presence across the conference environment.

« Full conference sponsorship integration
 Premier visibility across major gatherings and shared moments

« Priority alignment with high-impact conference experiences

PLATINUM LEVEL OPPORTUNITIES

Major anchor experiences with strong visibility and integration.

« Speakers Dinner

« Speakers After Party

» Opening celebration support
« Closing celebration support
« Annual golf tournament

« High-traffic social gatherings

DIAMOND LEVEL OPPORTUNITIES

High-energy shared experiences and prominent social moments.

« Happy hour socials
« Audio & visual support
» Major excursions

« Signhature gathering enhancements



SPONSORSHIP OPPORTUNITIES BY LEVEL

GOLD LEVEL OPPORTUNITIES

Branded experiences and participant-facing moments that remain visible throughout the week.

* T-shirt sponsorship
* Tote bags

» Select excursions

SILVER LEVEL OPPORTUNITIES

Programming support and daily gathering enhancements.

« Luncheon programming (Day 1or Day 2)
* Wellness sessions
» WiFi support

« Daily gathering enhancements

BRONZE LEVEL OPPORTUNITIES

Smaller, high-traffic touchpoints with steady visibility.

- Coffee & beverage stations
* Snack stations

« Badge station

« Phone charging station

» Select branded materials

ADD-ON OPPORTUNITIES

Available at various levels based on timing and availability.

- Panel/stage decor
* Specialty experience upgrades

« Custom integrations



