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Rethinking B2B in Tourism
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Common Challenges - Tourism B2B Partnerships
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Trust & Shared Value

Clear Roles & Business
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Support Structures (coaches,
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Long-Term Thinking &
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B2B Partnerships across Asia & the Pacific
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B2B Partnerships across Asia & the Pacific
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B2B Partnerships across Asia & the Pacific
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B2B Partnerships across Asia & the Pacific
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B2B Partnerships across Asia & the Pacific
BUSINESS DEVELOPMENT - IMPROVING PROFITABILITY AND EFFICIENCY OF SMEs
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Everyone has
a role to play
in unlocking

Tourism B2B
Partnerships

N\

\

) PARTNER - A business case (need, gap, opportunity)
exists, scale agent




values & incentives are
alighed
collaboration transform local
tourism
delivering positive impacts
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