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USING TIPS FROM FORMER SMOKERS (TIPS®)TO SUPPORT 
YOUR TOBACCO CONTROL GOALS



PUTTING TIPS® TO WORK

Leverage

Promote and share the 
Tips® campaign messages 

and materials in your 
usual communications

Use Tips® as a means to promote 
your own tobacco control goals

Place Tips® ads and/or 
share Tips® materials in a 

paid or free/earned 
capacity



NATIONAL EFFORTS THAT CAN HELP SUPPORT YOUR CESSATION 
AND OTHER TOBACCO CONTROL GOALS

Tips® provides an opportunity to use free resources and activities available through these national 
efforts to support your cessation goals (individual, health systems change and barrier-free 
coverage) as well as other tobacco control goals with various audiences and stakeholders.



2020 SURGEON GENERAL REPORT (SGR2020) IDENTIFIED KEY 
CESSATION STAKEHOLDERS AND EVIDENCE-BASED APPROACHES TO 
SUPPORT CESSATION

“Everyone has a role in helping to continue to 
reduce the burden of tobacco use on our society. 
It is critical that clinical interventions be adopted 
alongside broader efforts at the health system 
and population levels to promote and cultivate 
successful cessation and tobacco-free norms.” 

VADM Jerome M. Adams, MD, MPH

https://www.hhs.gov/sites/default/files/2020
-cessation-sgr-executive-summary.pdf

Consider SGR2020 findings and key cessation stakeholders as you think about partners 
you might want to reach out to using Tips® as an opportunity to engage them. 

https://www.hhs.gov/sites/default/files/2020-cessation-sgr-executive-summary.pdf
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THE MILLION HEARTS® TOBACCO CESSATION SUITE: 
RESOURCES FOR HEALTH CARE PROVIDERS AND HEALTH SYSTEMS

https://millionhearts.hhs.gov/

https://millionhearts.hhs.gov/


CDC/OSH FREE CESSATION RESOURCES

https.cdc.gov/quit

http://www.cdc.gov/quit


CDC/OSH FREE CESSATION RESOURCES

https://www.cdc.gov/tobacco/campaign/tips/
quit-smoking/quit-smoking-medications/

https://www.cdc.gov/tobacco/quit_smoking/
how_to_quit/benefits/

https://www.cdc.gov/tobacco/campaign/tips/quit-smoking/quit-smoking-medications/
https://www.cdc.gov/tobacco/quit_smoking/how_to_quit/benefits/


SMOKEFREE.GOV:  FREE CESSATION RESOURCES FOR A VARIETY 
OF POPULATIONS

https://smokefree.gov/

https://smokefree.gov/


TIPS® CAN HELP SUPPORT AND BUILD PARTNERSHIPS

Tips® provides an opportunity to engage partners who can help you achieve your goals, and whose goals could be 
advanced by partnering with you around the Tips® campaign messages and materials.



https://www.cdc.gov/tobacco/campaign/tips/partners/index.html

TIPS® PARTNERS PAGES CURATE MATERIALS FOR A VARIETY OF 
DIFFERENT PARTNERS

https://www.cdc.gov/tobacco/campaign/tips/partners/index.html


TIPS® MATERIALS FOR HEALTH CARE PROVIDERS

https://www.cdc.gov/tobacco/campaign/tips/partners/health/index.html

This webpage includes a list of health organizations that have partnered with Tips® over the years, many of 
which have state affiliates. OSH has had success partnering with health associations, and states can build 
on this work at the state level.

https://www.cdc.gov/tobacco/campaign/tips/partners/health/index.html


BUILDING ON NATIONAL TIPS® PARTNERING ORGANIZATIONS:  
American Dental Hygienists’ Association (ADHA)

ADHAQUITTOBACCO.org

ADHA created a Tobacco Cessation section on 
their website with Tips® ads and materials for 
their offices.  OSH also presented on an ADHA 
webinar, and at a National Conference session.

The ADHA has state chapters. Many of the 
strategies that OSH collaborated on with the 
national office are options at the state level.  

For instance, a few years ago New Mexico 
attended their state Dental Hygienist Association 
conference.

https://adhaquittobacco.org/
https://adhaquittobacco.org/
http://www.adhaquittobacco.org/


BUILDING ON NATIONAL TIPS® PARTNERING ORGANIZATIONS: 
American Osteopathic Association (AOA) 

https://osteopathic.org/practicing-medicine/providing-care/smoking-cessation-toolkit/

OSH worked with AOA to make Tips® materials available for use in clinical settings, and the AOA equipped each 
of the sites with the Million Hearts Tobacco Cessation Change Package.  OSH also worked with AOA to develop 
two articles for their news website.    The AOA has state chapters.

https://osteopathic.org/practicing-medicine/providing-care/smoking-cessation-toolkit/


LOCALIZE YOUR TIPS® MEDIA 
EFFORTS

LOCALIZE YOUR MEDIA AND COMMUNICATIONS EFFORTS

Localizing your communications increases the chance the media will pick up a story – start pulling together state and 
local data about things like smoking prevalence, tobacco-related diseases, quit rates, quitline usage, health care 
costs, and policies that create environments that support cessation.  Use this data to provide a local angle when 
approaching the media, and in your general communications.



STATE AND LOCAL DATA SOURCES

Other Sources for State and Local Tobacco-Related Data*State and Local Data on Tobacco-
Related Diseases and Conditions

• Asthma

• Birth Defects

• Cancer

• Chronic Disease Indicators

• COPD

• Diabetes

• Heart Disease and Stroke 
Prevention and Stroke

• Oral Health * logos are hyperlinked, click to open

https://www.cdc.gov/asthma/asthmadata.htm
https://www.cdc.gov/ncbddd/birthdefects/data.html
https://gis.cdc.gov/Cancer/USCS/DataViz.html
https://www.cdc.gov/cdi/index.html
https://www.cdc.gov/copd/data.html
https://www.cdc.gov/diabetes/data/index.html
https://www.cdc.gov/dhdsp/maps/index.htm
https://www.cdc.gov/stroke/statistics_maps.htm
https://www.cdc.gov/oralhealthdata/index.html
https://www.cdc.gov/statesystem/index.html
https://www.cdc.gov/statesystem/index.html
https://www.countyhealthrankings.org/
https://www.countyhealthrankings.org/
https://www.lung.org/our-initiatives/tobacco/reports-resources/sotc/
https://www.lung.org/our-initiatives/tobacco/reports-resources/sotc/
https://no-smoke.org/materials-services/lists-maps/
https://no-smoke.org/materials-services/lists-maps/
https://www.tobaccofreekids.org/fact-sheets/tobaccos-toll-health-harms-and-cost
https://www.tobaccofreekids.org/fact-sheets/tobaccos-toll-health-harms-and-cost
https://www.cdc.gov/places/index.html
https://www.cdc.gov/places/index.html


PITCH STORIES WITH LOCAL ANGLES

• People who have quit using your 
state quitline. 

• People who have quit after their 
workplace went smokefree or the 
tobacco tax went up or….

• Doctors or family members who 
are caring for someone with a 
tobacco-related illness.

• Announce new partnerships or 
coalition efforts.



SHARE POSITIVE VISUALS WITH THE MEDIA
(to prevent visuals that depict tobacco products or use)

Colorado Quitline “Coaches”
Sources of Visuals

• CDC/OSH:  Tips® campaign 
resources and Download Center, 
OSH and SGR2020 infographics

• Stills, b-roll, screen captures of your 
Quitline, images of nicotine 
replacement products

• Partner websites

• Create a map, graphic or visual 
using local data

https://www.cdc.gov/tobacco/campaign/tips/resources/index.html
https://www.plowsharegroup.com/media_downloads/cdc_tobacco_education.php
https://www.cdc.gov/tobacco/infographics/index.htm?s_cid=osh-stu-home-quicklinks-003
https://www.cdc.gov/tobacco/data_statistics/sgr/2020-smoking-cessation/partner-toolkit/index.html


LEVERAGE HOLIDAYS AND HEALTH/HERITAGE OBSERVANCES

For many holidays or health/heritage observances, there is a Tips® participant whose story and materials match up.

National Cancer Control 
Month

Limb Loss Awareness Month

Women’s Eye 
Health and Safety 
Month

National Minority Health 
and Health Disparities 
Month 



Nebraska ran Rico’s ad in 
the Omaha World Herald 
for Father’s Day.

TIPS® MATERIALS ARE AVAILABLE FOR USE IN A VARIETY OF 
FORMATS

Oregon featured Roosevelt’s materials on 
social media channels for Father’s Day.



USE TIPS® TO REACH COMMUNITIES EXPERIENCING 
TOBACCO-RELATED HEALTH DISPARITIES



Nuestras Voces Network sent Tips® info-
card to 15,000 member Buena Salud® club.

Arkansas included Tips® messaging 
in utility bills.

Nevada welfare offices ran Tips® ads tagged 1 800-
QUIT-NOW on loop.



https://nchph.org/wp-content/uploads/2019/03/NCHPH-
Smoking-Cessation_FINAL-Ready-to-Post-13Mar19.pdf

https://www.naccho.org/uploads/downloadable-
resources/NACCHO-Tips-Campaign-Report-2018.pdf

Case Studies on Placing Tips® Materials in 
Health Care and Social Service Settings

https://nchph.org/wp-content/uploads/2019/03/NCHPH-Smoking-Cessation_FINAL-Ready-to-Post-13Mar19.pdf
https://nchph.org/wp-content/uploads/2019/03/NCHPH-Smoking-Cessation_FINAL-Ready-to-Post-13Mar19.pdf
https://www.naccho.org/uploads/downloadable-resources/NACCHO-Tips-Campaign-Final-Report-2018.pdf
https://www.naccho.org/uploads/downloadable-resources/NACCHO-Tips-Campaign-Final-Report-2018.pdf
https://nchph.org/wp-content/uploads/2019/03/NCHPH-Smoking-Cessation_FINAL-Ready-to-Post-13Mar19.pdf
https://www.naccho.org/uploads/downloadable-resources/NACCHO-Tips-Campaign-Report-2018.pdf


Case Study on Extending Tips® through Digital Media to Reach LGBT Communities

https://www.cdc.gov/tobacco/stateandcommunity/
bp-health-communications/index.htm

“We did not have a lot to 
spend, but we knew we 
had these great assets –
Tips® ads that were LGBT-
specific.  We had been 
looking for an opportunity 
to use the Brian and Ellie 
Ads” – Ann Staples 

https://www.cdc.gov/tobacco/stateandcommunity/bp-health-communications/index.htm


Case Study on Using Tips® in Facebook Marketing Campaign to Decrease Minority 
Smoking Rates & Increase Quitline Engagement

State-Success-Story-KY_Final.pdf 
(tobaccocontrolnetwork.org)

After observing elevated smoking rates in the state’s African 
American and Hispanic/Latino populations, the Kentucky 
Department for Public Health utilized Tips from Former 
Smokers® campaign resources in their own Facebook 
marketing campaign. These efforts, coupled with other 
community outreach initiatives, have resulted in improved 
quitline engagement and lower smoking rates among priority 
populations in Kentucky. 

http://tobaccocontrolnetwork.org/wp-content/uploads/2015/06/State-Success-Story-KY_Final.pdf


The partnership between Tobacco Prevention staff, 
Creative Pharmacist, and pharmacists in rural 
counties helped place Tips® television ads and other 
materials related to quitting in rural pharmacies. 
When people who smoke see the messages, they can 
turn to their local pharmacists for advice on how to 
quit smoking.

https://www.cdc.gov/tobacco/about/osh/pr
ograms-in-action/west-virginia/index.htm

Case Studies on Using Tips® to Address Disparities 
in Cessation and Smokefree Protections

https://www.cdc.gov/tobacco/about/osh
/programs-in-action/nebraska/index.htm

Tobacco Free Nebraska continues to find new ways to 
help housing authorities adopt HUD’s smoke-free 
rule, such as:
• Renting 20 billboards with messages from CDC’s 

Tips® Campaign. These billboards were placed in 
communities that have high smoking rates and few 
smoke-free public housing policies.

• Sending Tips® Campaign posters and other 
information about how to quit smoking to housing 
managers.

https://www.cdc.gov/tobacco/about/osh/programs-in-action/west-virginia/index.htm
https://www.cdc.gov/tobacco/about/osh/programs-in-action/nebraska/index.htm


WHERE TO ACCESS TIPS® CAMPAIGN MATERIALS 
AND RESOURCES

www.cdc.gov/tips
www.cdc.gov/consejos

www.plowsharegroup.com/cdctips www.cdc.gov/tobacco/mcrc

http://www.cdc.gov/tips
http://www.cdc.gov/consejos
http://www.plowsharegroup.com/cdctips
http://www.cdc.gov/tobacco/mcrc


TIPS® SPANISH-LANGUAGE WEBSITE

www.cdc.gov/consejos

http://www.cdc.gov/consejos


FOLLOW @CDCTobaccoFree ON SOCIAL MEDIA TO KEEP UP ON 
TIPS® ACTIVITIES AND RESOURCES

FOLLOW US @CDCTobaccoFree Engage in the conversation and share and 
repurpose our social media posts. You can 
also use images archived on our social 
media pages. 



Centers for Disease Control and Prevention

National Center for Chronic Disease Prevention and Health Promotion

The findings and conclusions in this report are those of the authors and do not necessarily represent the official position of the Centers for Disease Control and Prevention.

Office on Smoking and Health

Please direct all Tips®-related inquiries from the public to TobaccoMediaCampaign@cdc.gov for reply.

If you are an OSH funding recipient with questions related to the Tips® campaign or to request media/comm technical 
assistance, please contact your OSH Project Officer.   

If you are not an OSH funding recipient, please contact OSHCommTA@cdc.gov to request assistance.

mailto:TobaccoMediaCampaign@cdc.gov
mailto:OSHCommTA@cdc.gov

